





Money for Fonts A page from Veer's New Type
4. Indie Explosion specimen booklet, 2004, written
and designed by Jon Parker.

Veer sold stock images and fonts by

indie foundries at its web site, with

printed mailings every month.
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and ShinnType®, with the intercap branding then in vogue. |
Ve acquired the shinntype.com domain, and | designed 3
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and coded our first web site with Altsys Dreamweaver.

Now, on a web browser, Shinntype was a bona fide foundry and typeface publisher for all the world
to see. A key role was provided by Makambo, the first independent font distributor, which offered

an online ecommerce service for new foundries—stimulating the emergence of a diverse font culture
and economy driven by individual designer-owners. Shinntype.com did have its own ecommerce
facility for a while, but it was an area of business that never appealed to me, and with more and more
font distributors in the new millennium, | eventually secured a network of a dozen resellers.
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The 2008 specimen
booklet for the Modern

‘ Suite (Scotch Modern and
Figgins Sans) required

160 pages to show all the
glyphs in all the fonts—
Latin, Greek and Cyrillic.

It was distributed in goody
bags at type conferences.
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The first few years of the online type market were by and

large dominated by classic sans serif typefaces from the early
and mid-twentieth century—modernist, but nonetheless
historical. By 2010 things had changed, as both self-taught type
designers such as myself, and those who had graduated from
the new type design courses at Reading University and KABK
iIN The Hague, established a presence with new material—a lot
of new material, in terms of the sheer quantity of languages,
characters and features that the new OpenType (2004)

format could accomodate, and the large number of weights

Branding for Bavarian State Opera by

that became de rigueur for sans serif families. Bureau Borsche, 2015. Scotch Modern.
TlparomerHocTH, | was enthralled by the possibilities of OpenType, and decided to tackle it head on
BIOX HOBJIGHHEBIE with a suitably mammoth project—the Modern Suite, which | worked on from 2004
T PUA POJTOT to 2008. Matched sans (Figgins) and serif (Scotch Modern), revivals of 19th century
Navrns D.

styles, comprised a mega-family with copious features such as small capitals and
ten sets of figures, and extended language support in Latin, Cyrillic, and polytonic
Greek. Also included were optical sizes of Scotch Modern for display, normal and
micro text. There was a lot to learn, and very little of it in books. The online forum

Typophile and the annual conference TypeCon (of which | was a board member)
at the Kremlin Museum. | had spoken on

the Scotch Modern at the ATypl conference were instrumental in sharing knowledge, as independent type designers discussed,
in St. Petersburg, Russia in 2008. questioned and educated one another on emergent matters.
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Online advertisement for a 2016 exhibition
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The Long Tail

[0 Pre-internet
B Post-internet

Products / National Markets

The first crop of Shinntype fonts
had a couple of hundred characters,
and the cost of a basic licence was
$39. In contrast, the Modern Suite
comprised 13 fonts of 1600 glyphs
at $79 each, catering to a niche

of sophisticated users,
part of the Long Tall

of sales performance
existing in the global
marketplace. The Long
Tail is a particularly apt
metaphor for how and
why fonts sell—at least,
it's worked for me.

I've built a large catalogue of many
typefaces, in an eclectic range of
genres, at different price points,
which sell incrementally through
many distributors, as someone,
somewnhere, licences something
of mine, at some time.

‘The &igns of the Lodiac

Aries
Taurus
Gemini
Cancer
Leo

Virgo
Libra
Scorpio
Sagittarius

Capricorn

Aquarius

Pisces

TYPERACE:
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MARCH 21
APRIL 20

APRIL 21
MAY 20

MAY 21
JUNE 21

JULY 23
AUGUST 23

AUGUST 24
SEPTEMBER 23

SEPTEMBER 24
OCTOBER 23

OCTOBER 24
NOVEMBER 22

NOVEMBER 23
DECEMBER 21

DECEMBER 212
JANUARY 20

JANUARY 21
FEBRUARY 19

FEEBRUARY 20
MARCH 20
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Google Fonts was
launched in 2010, with
fonts—by many font
designers, paid by fee
(no royalties)—which
were distributed as

free and open source
software. This fostered
a massive contingent

of free-font users,
diminishing the market
share of designer-owned
foundries that derive
passive income from
licence sale royalties.

| designed Bellefair for
Google in 2012, to check
out the phenomenon.

Web fonts
2010-

Technology High-res screens, third party hosting
Culture Retrieval
Commerce Fee spread, distributor consolidation

2B Bellefair - Google Fonts X 4

@ fonts.google.com/specimen/Bellefair/tester?preview.text=W&preview.text_type=custom

% ' Google Fonts Fonts Knowledge

y
Google Fonts > Bellefair Specimen 3£ Type tester 4% Glyphs E) About & license ( &, Download family 3

Bellefair

Designed by Nick Shinn

Select preview text: =~ Continent «

Heading v —  24px | + Regular 400 ¥ 2 A =

Whereas recognition of the inherent dignity

Everyone has the right to freedom of thought, conscience and religion; this right includes freedom to change his religion or belief, and freedom, either alone or in community with others and in public or private, to
manifest his religion or belief in teaching, practice, worship and observance. Everyone has the right to freedom of opinion and expression; this right includes freedom to hold opinions without interference and to seek,
receive and impart information and ideas through any media and regarc“ess of frontiers. Everyone has the right to rest and leisure, inc]uding reasonable limitation of worl(ing hours and periodic holidays with pay.
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5. Web Fonts

®eeee ROGERS 3G 2:48PM

= theglobeandmail.com

WEATHER

Asia in the age of El
Nino: Parched, hungry
and now shivering

new decade, a new font format, a new market.
It’s been a rough few months in

Asia: Severe El Nino-linked drought |

For the first ten years of the VWorld Wide Web, web site designers has destroyed crops, killed farm |
had few options for fonts. \Without piracy protection or a licensing animals and dried up water sources |
agreement, the "@font-face” rule, which downloads the fonts e rezion Much of the

. : continent is shivering as
specified by a web site to users, was not supported by browsers, O TEREE
and users were limited to those fonts installed on their devices. | < e (11

A lot of Georgia and Verdana, Times, Helvetica and Comic Sans.
Then in 2008 a web font format was worked out that satisfied all
stakeholders, and a new font market emerged: web font licences
purchased by page-view volume, and, sign of the times, also by
subscription. Now, all Shinntype fonts are available in web format.

The Globe and Mail on an iPhone 5
(the second generation of Retina
screens) in 2014, with Pratt Nova
What's truly remarkable is the high resolution screen, beginning Black, Heavy and Light web fonts.

with Apple's Retina in 2010, which enabled web designers to
elaborate in fine detail, as in print typography. | designed Bellefair
accordingly, for Google in 2012—it's an elegant "book face"” style,
related to Beaufort, with discreet serifs and a demure x-height.

The Globe and Mail, which had been using Georgia on its web site,
responded to greater resolution by changing to Pratt Nova, thereby
syncing its typography with the print edition. The Light weight, a
display cut on newsprint, is used for body text on screen.
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5. Web Fonts

The font business changed dramatically in 2012, when
Monotype bought MyFonts, the biggest distributor
of fonts from independent foundries. It then acquired

& Scottish National Party — Scot X =+

& snp.org G @ O @

Join Shop Donate Policies ' Take Action : Login

SNP& =

Now is the opportunity to make Scotland
matches free to watch

@ 21 July, 2023

It's time to right the wrong of Scotland fans suffering
a football paywall, with the team flying high and
the cost-of-living crisis impacting families it's a
public service broadcasters duty to televise our
national matches

@ by Gavin Newlands

We use cookies on this site to enhance your user
experience. By closing this notification page you

are giving your consent for us to set cookies.

FontShop. Following this
consolidation, my three main
distributors became one.
With their dominant position,
Monotype and MyFonts

have been able to reduce the
royalty rate they pay foundries
significantly. Of course,
market size has expanded
with web fonts as a product,
but the process of chokepoint
capitalism is nonetheless
disconcerting. Fortunately,

| acquired Adobe Type as

a distributor in 2022, so
Shinntype's fate is not entirely
iNn the hands of Monotype.

(d How to Play - Lear X g Graves - Champic X <+ v

C' @ universe.leagueoflegen.. @ M Y * O a :

THE OUTLAW

“We’re here for your

gold, not your heads...

so don’t nobody
decide to be a hero.”




Variable fonts
2020-

Technology Parametric design axes
Culture Animation

Commerce A marketing challenge

Emergent
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Money for Fonts arametric fonts—in which users can, end users, and a headache for font developers. 30

6. Variable Fonts in layout applications, incrementally | designed Beaufort with two parametric axes,
adjust values such as weight and but was unable to generate bug-free fonts with
horizontal scaling, were introduced the software at my disposal, so instead published

commercially by Adobe in 1991. But it as a large family. The concept was reintroduced,
the "Multiple Master” format didn't catch on, and and fully supported by Adobe's Creative Cloud
was abandoned in 1999. It was cumbersome for in 2020. Beaufort Variable was released in 2023.

Merry Christmas!
Joyeux Noél!
Milad Bayraminiz Miibarak! . [
KaAd& Xplotouyevva! Sy
Giang sinh vui vé! N
3 PiznBom Xpucrosum!
Vesel Bozic!
Becena Konepa!
Haid Joule!
Glaedelig Jul!
Wesotych Swiat!
Sretan bozic!
Craciun Fericit!

-
.....

Beaufort VF has eight named weights, from Extra Light to Ultra, but there are 13 weights here, made possible by the font's
variable weight axis. The VF upgrade also adds Greek, Cyrillic and Vietnamese. Doll couture and photography by Karey Shinn.



Envoi

Commissioned work accounts for 20% of Shinntype
Income. Because fonts are a licenced product, it's a best
practice for foundries to offer clients two options for
such work: either a complete buy-out or with the rights
reverting to the foundry after a period of exclusivity;

this latter option for a lesser fee. Consequently, I've
produced designs, such as those for the Kobo e-reader,
which are not coommercially available, and others, such
as Pratt Nova and Sense, initially designed for The Globe
and Mail in 2010, which are.

In general, I'd much rather work on my own ideas for
Shinntype fonts than follow someone else's art
direction on commission, but there is also something
to be said for the rigor and circumspection demanded,
and the serendipity that can occur, in collaboration.

For the future, I'm developing a concept of creative
design which is antithetical to Al prompt-ability.

Nick Shinn, Orangeuville, July 2023
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